










How do I get links?
The search engines love links; they are seen as a vote from 
one site to another and as such can be difficult to get if you are 
new to on-line marketing.

In general you need to offer something of value to the site you 
wish to get a link from. This can be information which is hard 
to get elsewhere, tools that can be used by visitors to their site, 
discounts on your services or anything else with a perceived 
value.

You should avoid building links too quickly as this can harm 
your rankings in the search engines. You should also avoid 
companies offering to build hundreds or thousands of links for 
you for just a few dollars as they use automated spam that can 
also harm your position in the search engines.

If you get the right links from the right sites, formatted in 
the right way, you do not need thousands. Quality is more 
important than quantity.

Should I have a blog?
If you have a website that offers information as well as prod-
ucts and if you have the time to post new information regularly, 
then you should have a blog.

A blog can be a useful addition to your existing site and as an 
expert you can give helpful information about new products, 
write product reviews and give tips on how to get the most 
from new purchases.

Blogs can be a good way of interacting with your visitors and 
discovering what they need from your site. However, it is very 
important that the information is up-to-date and relevant.
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What is social networking?
Social networking sites such as Facebook and MySpace 
provide a forum where people with similar interests can  
get together.

Social networking and book marking sites are among the 
most popular sites on the Internet and they allow users 
to share information on the products and websites they 
like in an informal manner. These groups can be arranged 
geographically and may only have the one subject in common. 
A member of the social networking site can join as many 
groups as they like, so someone in Dorset with an interest in 
dogs can join groups related to Dorset, beaches in Dorset, 
Bournemouth night life, dog grooming and anything else that 
might be connected.

How can social networking help 
with my on-line marketing?
Social networking and social book marking sites allow people 
with similar interests to get together in groups and discuss the 
subjects and products they are interested in.

This can be of use if you are marketing your products and  
services on-line as you can also join these groups. You can 
find out what people are talking about and what they are  
looking for when it comes to your products. This will help you 
with your keyword research and with producing tools or  
information to attract new visitors to your site.

When using these sites, you must be careful not to appear 
‘spammy’ and just out to promote your site. You should offer 
help and advice to members of the group and become  
recognised as the expert in your field.  This will result in not 
only more visitors but also visitors who trust you and are ready 
to buy from you.
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Can I use on-line marketing to 
promote my company branding?
The branding of a company is important as it builds long-term 
trust and recognition; people need to believe in a company 
before they make a purchase.

The Internet can be used to build brand awareness and to 
pass on information about products and services. It can also 
allow the company to communicate with visitors and inform 
them of its goals, ethos and standpoint on different issues.  
Companies which have successfully built on-line brands 
include Google, eBay, Amazon and Yahoo and they are now 
easily as recognisable as off-line branding giants like  
Coca-cola and Nike.

Anchor Text:  
text on a web page that 
contains a hyperlink 
that directs you to 
another page.

Blog:  
a weblog is an on-line 
diary containing 
information on a 
specific subject.

Conversion Rate:  
the percentage of 
traffic viewing your 
website which then 
leads to a sale or 
purchase.

Domain name:  
the name of your 
website, for example 
www.cravenplan.co.uk.

E-commerce:  
selling goods and 
services via the 
Internet.

Flash:  
technology that uses 
free software to allow 
your browser to display 
animations and flash 
movies. 

Google:  
the largest of the 
search engines.

Hosting Provider:  
a company that 
provides space on their 
server to enable you 
to make your website 
accessible to everyone 
on the World Wide 
Web.

Internal Links:  
links that allow users to 
navigate to other parts 
of your website.

JavaScript: 
a programming 
language that allows 
more features on a 
web page.

Key Words/Key 
Phrases: 
the key words and 
search phrases 
targeted when 
optimising your 
website.

Link Farm: 
a large number of 
websites all linked to 
each other to gain links 
back for the process 
of spamming the 
search engines and 
in turn damaging your 
website.

Meta Tags: 
the tags used to 
describe your website 
to the search engines.

Natural/Organic 
Listings: 
the results shown in 
Google and the other 
search engines below 
the paid for sponsored 
links.
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Optimisation: 
the optimisation of 
links and content to 
let the search engines 
know what your site is 
about.

PPC: 
the pay-for-
performance pricing 
model where 
advertising cost is 
based on the number 
of clicks rather than 
the number of times 
shown.  These adverts 
are displayed within 
the search engines and 
on other websites.

QuickTime: 
the video format used 
by Apple.

Reciprocal Link: 
a link to another 
website in exchange 
for a link back to your 
website.

SEO: 
search engine 
optimisation, the 
process of optimising 
the content of your 
website in order to 
appear higher for the 
natural search engine 
listings.

Traffic: 
the number of visitors 
and search engine 
spiders to your website 
over a given period 
of time.

URL: 
uniform resource 
locator. The address 
of a page on a website 
that identifies it on the 
World Wide Web. For 
example http://www.
cravenplan.co.uk/

Viral marketing: 
used by on-line 
marketers to promote 
discussion of a 
product.  It starts 
with a small number 
of people and then 
spreads out as they tell 
other people.

Web Page: 
page contained within 
a website.

Xml site map: 
a site map in the format 
agreed by the big 3 
search engines.

YouTube: 
a website that allows 
users to post their own 
video content for free.

Zip Files: 
allow you to send 
large files via the 
Internet more quickly 
by compressing the 
information.
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